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The below text provides the background and key findings of the 2016 Julius Baer Wealth Report: Asia.
BACKGROUND
• Julius Baer has been publishing its flagship Wealth Report: Asia since 2011. The core content covers forecasts of the
asset base of Asia’s High Net Worth Individuals (HNWI) and how the cost of luxurious living in the region changes,
year over year (y/y). The latter is captured by the Julius Baer Lifestyle Index, which as per 2016, tracks 21 items in 11
separate cities.
• In 2015, we forecasted that Asia ex Japan’s HNWI asset base would reach USD 9.3 trn by 2016, 55% of which would be
in Mainland China. India ranked second, with over USD 1.4 trn in HNWI assets, followed by Hong Kong with USD 756
bn.
• We reiterate these forecasts this year, in part because we expect to see incrementally better economic conditions in
2017 and beyond.
CHAPTER 1: MACRO LANDSCAPE
• With reference to the above 2015 HNWI forecasts, we note that GDP in Asia since the inaugural Julius Baer Wealth
Report in 2011 has increased by USD 3 trn. Asia has grown by 157 million people over the same period, with 40% of
the population living in cities with over one million inhabitants.
• Even more impressive, Asia’s share of global GDP has climbed to over 30% since the first report in 2011. This means
that despite the marked deceleration of growth in China, Asia has remained in the driving seat as to how the world’s
economy is shaped.
• There is clear evidence that China has excess capacities across a number of ‘old economy’ industries. The process to
address this supply glut will likely extend well into the medium term and act as a drag on overall growth.
• Low levels of inflation (or in some cases, deflation) are likely to stay the norm across developed markets; whereas the
rapid adoption of new technologies in Asia is likewise deflationary.
• The key policy change over the coming years will be a shift away from super accommodative monetary policy in
favour of increased fiscal spending, as the limits of the former appear to have been reached.
CHAPTER 2: JULIUS BAER LIFESTYLE INDEX
• Overall prices for the items in our Lifestyle Index fell by 0.68% y/y in local currency terms and by 1.68% y/y in US
dollar terms.
• In local currency terms, 16 of the 21 items showed positive price momentum y/y, suggesting the overall demand for
a number of luxury goods and services remains relatively resilient. In USD terms, 8 of the 21 items measured suffered
price declines as US dollar strength negated stable or relatively small price increases in local currencies.
• The biggest price increases were found in cigars (+7.62%), ladies’ shoes (+4.91%) and university fees (+4.55%) while
the largest declines came from residential property (–8.35%), tooth implants (–6.12%) and wine (–3.01%).
• New items have been introduced to the index:
• For the first time we include a high–end skincare cream (retailing at over USD 1000 per unit) to our Lifestyle
Index to complement Botox as a facial aesthetic item.
• We have replaced the luxury sedan in our index with the redesigned BMW 7 Series (previously Mercedes–Benz S–
Class) which is also the flagship model of the brand for BMW.
• For the second year running, Shanghai is ranked as the most expensive city while Mumbai continues to rank as most
competitive. Singapore has overtaken Hong Kong as the second most expensive city in Asia.
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CHAPTER 3: ARISING ASIA – BEAUTY CAPITAL
• The size of the global beauty market, according to L’Oréal, reached USD 229 bn, recording growth of 3.9% in 2015,
in line with the average of 3.9% observed in the past decade.
• By geography, according to Euromonitor, Asia continues to dominate demand at 36%, followed by North America
(24%) and Western Europe (20%). The Asian beauty market is expected to grow much faster than the global market
over the next five years at 4.5% per annum.
• By country, China ranks second in the global beauty market after the US in terms of revenues with a size of USD 47
bn in 2014 or a compound annual growth rate (CAGR) of 14% since 2000. China is already the largest consumer of
skincare products globally due to exceptionally strong demand in the skincare segment which has seen 15% CAGR
since 2015.
• By product, Asian consumers tend to spend or invest more on skincare than their global counterparts due to a high
cultural emphasis on keeping skin well-maintained. Local cosmetic players in Asia are gaining market share from
international brands and even exporting Asian beauty concepts to the west.
• In conjunction with our research on this topic, we have added an ultra–prestige skincare item to our Lifestyle Index
to complement Botox as a facial aesthetic item. We expect demand for this category to grow over the long–term as
an important luxury consumer product for the HNWI in Asia.
CHAPTER 4: SINGAPORE MACRO
• Singapore has regained much of the ground it lost since the crisis of 2008. Singapore’s annual average nominal GDP
growth rate in the new millennium (2000–08) was 6.4%. Since 2008, the growth rate has fallen somewhat to 5.8%.
• As a small, open economy, Singapore remains vulnerable to a downturn in the world economy. That is a non–
diversifiable risk for Singapore. However, Singapore is managing its domestic risks quite ably.
• Under the circumstances, Singapore has opted to manage the difficult transition through restructuring and deflation
in the prices of goods, services and assets rather than through asset price reflation.
• Singapore’s strategy of managing the transition through income support for lower income families while the rest of
the economy restructures appears sound. That marks out the Singapore dollar as a long–term store of value.
CHAPTER 5: CHINA MACRO
• As referenced above, China’s need to address excess capacities in lower-value added manufacturing has contributed
to the secular slowdown in GDP growth rates. At the same time, the economy has added USD 2 trn in debt over the
past decade; these two points together have generated considerable concern among investors.
• We argue that China’s debt levels are well below those of some advanced economies such as the United Kingdom,
France and Japan. At the same time, China’s external debt service capacity remains very strong. Hence worries
about China’s debt stock are largely misplaced.
• By 2017, according to Citi Research, China will see almost one billion smartphones sales. This captures the
disconnect between a slowing ‘old economy’ and a booming ‘new economy’, driven by e-commerce and online
services.
• According to official Japanese statistics, Chinese tourists spend USD 500 alone on cosmetics on a typical trip to
Japan. This is 60% higher than the average. Such numbers argue that beauty capital is not just about the increase in
demand for beauty-related goods amid aging populations, but is also a theme that binds together regional
economies: China’s demography now points to an ageing, wealthier society, with some key markets such as Korea
and Japan in pole position to service these new needs.
CHAPTER 6: INDONESIA MACRO
• Barring a significant deterioration in external conditions, the outlook for Indonesia is moderately positive. The
positives as mentioned include moderating inflation, stronger rupiah, pick–up in business sentiment and credit
growth as well as higher spending on infrastructure investment by the government.
• In addition, a number of economic reform packages, including the Tax Amnesty programme which recently came
into force, have been implemented. These should help to support the currency and attract greater investment
interest from both portfolio and foreign direct investment (FDI) investors.
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CHAPTER 7: INDIA MACRO
• India has witnessed a largely hesitant rebound in recent years, but conditions are in place to be more optimistic for
the coming years, predicated on the addressing key structural challenges. Among these include the bad debts in the
banking system, transportation and communication infrastructure and water access.
• The Government of India (GoI) has ramped up public investment spending, which has yet to be matched by the
private sector. Indeed, gross fixed capital formation has been trending lower over the past few years, implying a
shrinking base for future overall economic growth. New legislation and other structural reforms promise to motivate
more private sector involvement, which has been equally overshadowed by robust FDI flows.
• As echoed in Chinese and Japanese data, India is also making significant advances towards to the digital economy,
with over 700 million registered GSM mobile users last year. The importance of the digital economy has in part
reflected strong consumer spending and remain a key pillar for future growth.
CHAPTER 8: JAPAN MACRO
• Over the past five years, Japan’s population has fallen by one million, yet per capita income has risen by USD 2,000.
Indeed, when the focus is on per capital statistics, Japan fares well and has kept pace with Switzerland in terms of
maintaining or growing income levels.
• Growth has not been matched by a meaningful shift in inflation expectations or CPI outcomes. In short, the 2% CPI
target that the Bank of Japan (BoJ) target has remain elusive. In part, this has been due to the appreciation of the
yen in 2016 owing to the safe haven status of Japan’s currency as well as the major correction in oil which has pulled
down an array of non-durables prices.
• While higher inflation has been lacking, Japan’s shift to a digital economy is well advanced. Stagnant overall retail
sales mask the reality that online commerce is booming.
• We do not expect the BoJ to resort to ‘helicopter money’ in the short or medium term, rather relying on existing
measures to support the increase in inflation expectations. With the advent of a stronger yen, we expect the surge
in overseas M&A activity to continue, with 2015 having been a record year. Japanese buyers competed over 500
deals, exceeding the previous record set in 2006.
CHAPTER 9: NEXT GENERATION ENTREPRENEURS
• Mr Amit Lohia, Group Managing Director of Indorama Corporation, discusses the culture of the third generation
family business, M&A opportunities as well as the gap between financial markets and Indorama’s operating
environment.
• Mr. Wu Xinhong, Co-founder and CEO of Meitu Inc., elaborates on the development of successful smartphone apps
in China, the key opportunities and obstacles that lie ahead.
• Mr. Toshio Dogu, Founder and CEO of Digital Arts Inc., shares his thoughts on how small versus large companies
approach innovation the outlook for market related to IT security globally.
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IMPORTANT LEGAL INFORMATION
This publication constitutes marketing material and is not the result of independent financial/investment research. Therefore it has not been prepared in accordance with the
legal requirements regarding the independence of financial/ investment research and is not subject to any prohibition on dealing ahead of the dissemination of
financial/investment research.
The information and opinions expressed in this publication were produced by Bank Julius Baer & Co. Ltd., Singapore branch, which is regulated by the Monetary Authority of
Singapore, as of the date of writing and are subject to change without notice. This publication is intended for information purposes only and does not constitute an offer,
a recommendation or an invitation by, or on behalf of, Bank Julius Baer & Co. Ltd., Singapore branch, or of its subsidiaries or affiliated companies (Julius Baer) to make any
investments. Opinions and comments of the authors reflect their current views, but not necessarily those of other Julius Baer entities or any other third party.
Services and/or products mentioned in this publication may not be suitable for all recipients and may not be available in all countries. Clients of Julius Baer are kindly requested
to get in touch with the local Julius Baer entity in order to be informed about the services and/or products available in such country.
This publication has been prepared without taking account of the objectives, financial situation or needs of any particular investor. Before entering into any transaction, investors
should consider the suitability of the transaction to individual circumstances and objectives. Any investment or trading or other decision should only be made by the client after a
thorough reading of the relevant product term sheet, subscription agreement, information memorandum, prospectus or other offering document relating to the issue of the
securities or other financial instruments. Nothing in this publication constitutes investment, legal, accounting or tax advice, or a representation that any investment or
strategy is suitable or appropriate for individual circumstances, or otherwise constitutes a personal recommendation for any specific investor. Julius Baer recommends
that investors independently assess, with a professional advisor, the specific financial risks as well as legal, regulatory, credit, tax and accounting consequences. The value of
investments may fall as well as rise, and returns may be affected by exchange rates. The investor may not get back the amount invested. Past performance is not a
reliable indicator of future results. Performance forecasts are not a reliable indicator of future performance.
Although the information and data herein are obtained from sources believed to be reliable, no representation is made that the information is accurate or complete. Julius Baer
does not accept liability for any loss arising from the use of this publication. This publication may only be distributed in countries where its distribution is legally permitted.
This publication is not directed to any person in any jurisdiction where (by reason of that person’s nationality, residence or otherwise) such publications are prohibited.
External Asset Managers/External Financial Advisors: in case this marketing publication is provided to an External Asset Manager or an External Financial Advisor, Julius Baer
expressly prohibits that it is redistributed by the External Asset Manager or the External Financial Advisor and is made available to their clients and/or third parties. By receiving
any marketing publication, the External Asset Managers or the External Financial Advisors confirm that they will make their own independent analysis and investment decisions, if
applicable.
Austria: Julius Baer Investment Advisory GesmbH, authorised and regulated by the Austrian Financial Market Authority (FMA), distributes this publication to its clients.
Chile: this publication is for the intended recipient only.
Dubai International Financial Centre: this publication is distributed by Julius Baer (Middle East) Ltd. It may not be relied upon by or distributed to retail clients. Please note that
Julius Baer (Middle East) Ltd. offers financial products or services only to professional clients who have sufficient financial experience and understanding of financial markets,
products or transactions and any associated risks. The products or services mentioned will be available only to professional clients in line with the definition of the Dubai Financial
Services Authority (DFSA) Conduct of Business Module. Julius Baer (Middle East) Ltd. is duly licensed and regulated by the DFSA.
Germany: Bank Julius Bär Europe AG, authorised and regulated by the German Federal Financial Supervisory Authority (BaFin), distributes this publication to its clients.
Guernsey: this publication is distributed by Bank Julius Baer & Co. Ltd., Guernsey branch, which is licensed in Guernsey to provide banking and investment services and is
regulated by the Guernsey Financial Services Commission.
Hong Kong: this publication is distributed in Hong Kong by and on behalf of, and is attributable to Bank Julius Baer & Co. Ltd., Hong Kong branch, which holds a full banking
licence issued by the Hong Kong Monetary Authority under the Banking Ordinance (Chapter 155 of the Laws of Hong Kong SAR). The Bank is also a registered institution under the
Securities and Futures Ordinance (SFO) (Chapter 571 of the Laws of Hong Kong SAR) to carry on Type 1 (dealing in securities), Type 4 (advising on securities) and Type 9 (asset
management) regulated activities with Central Entity number AUR302. This publication must not be issued, circulated or distributed in Hong Kong other than to ‘professional
investors’ as defined in the SFO. The contents of this publication have not been reviewed by any regulatory authority. If you have any queries concerning this publication, please
contact your Hong Kong relationship manager. Bank Julius Baer & Co. Ltd. is incorporated in Switzerland with limited liability. The term ‘intermediaries’ as used in this publication
refers to business partners and External Asset Managers with whom Julius Baer partners. It does not refer to, nor should it be construed or implied to mean, an ‘intermediary’ as set
out in the SFO which refers to a licensed corporation or a registered institution.
India: This is not a publication of Julius Baer Wealth Advisors (India) Private Limited (JBWA) (a group company of Julius Baer, Zurich) or any of its Indian subsidiaries under the
SEBI Research Analyst Regulations, 2014. This publication has been produced by Bank Julius Baer & Co. Ltd. (Julius Baer), a company incorporated in Switzerland with limited
liability and it does not have a banking license in India. This publication should not be construed in any manner as an offer, solicitation or recommendation by JBWA or any Julius
Baer entity globally.
Ireland: Julius Baer International Limited, Ireland branch, is authorised and regulated by the Financial Conduct Authority in the UK and regulated by the Central Bank of Ireland for
conduct of business rules.
Israel: in Israel this publication is distributed by Julius Baer Financial Services (Israel) Ltd. (JBFS), licensed by the Israel Securities Authority to provide investment marketing and
portfolio management services. Pursuant to Israeli law, ‘investment marketing’ is the provision of advice to clients concerning the merit of an investment, holding, purchase or sale
of securities or financial instruments, when the provider of such advice has an affiliation to the security or financial instrument. Due to its affiliation to Bank Julius Baer & Co. Ltd.,
JBFS is considered to be affiliated to certain securities and financial instruments that may be connected to the services JBFS provides, and therefore any use of the term ‘investment
advice’ or any variation thereof, in this publication should be understood as ‘investment marketing’, as explained above.
Japan: This publication has been produced by Bank Julius Baer & Co. Ltd. Singapore Branch and may have been distributed by or on behalf of said branch as a form of
advertisement. This publication is intended for information purposes only and does not constitute any offer or an invitation by, or on behalf of, Bank Julius Baer & Co. Ltd.
Singapore Branch to make any investments in Japan.
Kingdom of Bahrain: Julius Baer (Bahrain) B.S.C.(c), an investment business firm which is licensed and regulated by the Central Bank of Bahrain (CBB), distributes this publication
to its expert and accredited investor clients only. Please note that Julius Baer (Bahrain) B.S.C.(c) offers financial products or services only to expert and accredited investor clients
in line with the definition of the CBB’s rulebook that contains regulations, directives and rules pursuant to the CBB rulemaking powers under the CBB law. This publication may not
be relied upon by or distributed to retail clients. The CBB does not take any responsibility for the accuracy of the statements and information contained in this publication nor shall
it have any liability to any person for any damage or loss resulting from reliance on any statement or information contained herein.
Lebanon: this publication is distributed by Julius Baer (Lebanon) S.A.L., which is a duly licensed financial intermediation institution supervised by the Capital Markets Authority
(CMA). It has not been approved or licensed by the CMA or any other relevant authority in Lebanon. It is strictly private and confidential and is being issued to a limited number of
individual and institutional investors upon their request and must not be provided to, or relied upon, by any other person.
Luxembourg: this publication is distributed by Julius Baer Investment Services S.à r.l., authorised and regulated by the Commission de Surveillance du Secteur Financier (CSSF).
This publication has not been authorised or reviewed by the CSSF and it is not intended to file it with the CSSF.
Monaco: Bank Julius Baer (Monaco) S.A.M., an institution approved by the Minister of State for Monaco and the Bank of France, and Julius Baer Wealth Management (Monaco)
S.A.M., an asset management company authorised in Monaco, distribute this publication to their clients.
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Netherlands: Julius Baer (Netherlands) B.V., authorised and regulated by the Netherlands Authority for the Financial Markets (AFM) and authorised to (i) receive and transfer
orders from clients, and (ii) provide investment advice, disseminates this publication to its clients. Bank Julius Bär Europe AG is authorised and regulated by the Bundesanstalt
für Finanzdienstleistungsaufsicht (BaFin) and authorised to provide banking and certain investment services in the Netherlands on a passported basis. Bank Julius Baer & Co. Ltd.,
Singapore branch, is not authorised to provide regulated services in the Netherlands.
Panama: the relevant services and/or products mentioned in this publication shall only be promoted in Panama by a Julius Baer entity authorised to provide such services/products
in Panama. Financial instruments mentioned in this publication are neither registered with nor under the supervision of the Superintendence of the Securities Market (formerly the
National Securities Commission). The exemption from registration is based on Article 129 of Decree Law 1 of 8 July 1999 as amended and organised into a single text by Title II of
Law 67 of 2011 (the Securities Law). In consequence, the tax treatment established in Articles 334 to 336 of the Securities Law, does not apply. This publication is for the intended
recipient only.
Singapore: this publication is available from Bank Julius Baer & Co. Ltd., Singapore branch, for accredited investors only. As Bank Julius Baer & Co. Ltd., Singapore branch, has a
Unit exemption under Section 100(2) of the Financial Advisers Act, Cap. 110 of Singapore (the FAA), it is exempted from many of the requirements of the FAA, amongst others,
the requirement to disclose any interest in, or any interest in the acquisition or disposal of, any securities or financial instruments that may be referred to in this publication. Further
details of these exemptions are available on request. This publication has not been reviewed by and is not endorsed by the Monetary Authority of Singapore (MAS). Any document
or material relating to the offer or sale, or invitation for subscription or purchase, of securities or investment funds (i.e. collective investment schemes) may not be circulated or
distributed, nor may such securities or investment funds be offered or sold, or be made the subject of an invitation for subscription or purchase, whether directly or indirectly, to
persons in Singapore other than (i) to an institutional investor under Section 274 or 304 respectively of the Securities and Futures Act, Cap. 289 of Singapore (the SFA), (ii) to a
relevant person (which includes an accredited investor), or any person pursuant to Section 275(1A) or 305(2) respectively, and in accordance with the conditions specified in
Section 275 or 305 respectively of the SFA, or (iii) otherwise pursuant to, and in accordance with the conditions of, any other applicable provision of the SFA. In particular, for
investment funds that are not authorised or recognised by the MAS, units in such funds are not allowed to be offered to the retail public; any written material issued to persons as
aforementioned in connection with an offer is not a prospectus as defined in the SFA and, accordingly, statutory liability under the SFA in relation to the content of prospectuses
does not apply, and investors should consider carefully whether the investment is suitable for them. Please contact a representative of Bank Julius Baer & Co. Ltd., Singapore
branch, with respect to any inquiries concerning this publication. Bank Julius Baer & Co. Ltd. is incorporated in Switzerland.
Spain: Julius Baer Agencia de Valores, S.A.U., authorised and regulated by the Comisión Nacional del Mercado de Valores (CNMV), distributes this publication to its clients. The
relevant services and/or products mentioned in this publication shall only be provided in Spain by a Julius Baer entity authorised to provide such services/products in Spain.
Switzerland: this publication is distributed by Bank Julius Baer & Co. Ltd., Zurich, authorised and regulated by the Swiss Financial Market Supervisory Authority FINMA.
United Arab Emirates: this publication has not been approved or licensed by the UAE Central Bank, the UAE Securities and Commodities Authority or any other relevant authority
in the UAE. It is strictly private and confidential and is being issued to a limited number of sophisticated individual and institutional investors upon their request and must not be
provided to or relied upon by any other person.
United States: NEITHER THIS PUBLICATION NOR ANY COPY THEREOF MAY BE SENT, TAKEN INTO OR DISTRIBUTED IN THE UNITED STATES OR TO ANY US PERSON.
This publication may contain information obtained from third parties, including ratings from rating agencies such as Standard & Poor’s, Moody’s, Fitch and other similar rating
agencies. Reproduction and distribution of third–party content in any form is prohibited except with the prior written permission of the related third party. Third–party content
providers do not guarantee the accuracy, completeness, timeliness or availability of any information, including ratings, and are not responsible for any errors or omissions
(negligent or otherwise), regardless of the cause, or for the results obtained from the use of such content. Third–party content providers give no express or implied warranties,
including, but not limited to, any warranties of merchantability or fitness for a particular purpose or use. Third–party content providers shall not be liable for any direct, indirect,
incidental, exemplary, compensatory, punitive, special or consequential damages, costs, expenses, legal fees, or losses (including lost income or profits and opportunity costs) in
connection with any use of their content, including ratings. Credit ratings are statements of opinions and are not statements of fact or recommendations to purchase, hold or sell
securities. They do not address the market value of securities or the suitability of securities for investment purposes, and should not be relied on as investment advice.
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