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Key figures'

H12006 H2 2006 H12007 Change
CHFm CHFm CHFm  toH1 2006 in %
Consolidated income statement
Net interest income 96.9 101.7 142.8 47.4
Results from commission
and service fee activities 11375 12113 13125 15.4
Results from trading operations 153.3 97.4 163.1 6.4
Other ordinary results 6.8 17.8 16.2 138.2
Operating income 13945 1428.2 16345 17.2
Personnel expenses 608.1 578.5 684.5 12.6
General expenses 222.9 238.0 254.2 14.0
Depreciation and amortisation 22.0 22.1 21.1 -4.1
Operating expenses 853.0 838.6 959.8 12.5
Profit before taxes 541.5 589.6 674.7 24.6
Taxes 137.5 125.5 156.7 14.0
Net profit 404.0 464.1 518.0 28.2
Return on equity (ROE)? 23.6% 25.0% 27.9% -
Cost/income ratio® 60.7% 58.2% 57.5% -
Profit before taxes per division
Private Banking 209.4 212.1 260.1 24.2
Asset Management 358.9 404.7 440.2 22.7
Corporate Centre -26.7 -27.3 -25.6 -4.1
30.06.06 31.12.06 30.06.07 Change
t0 31.12.06 in %
Assets under management
Assets under management (CHF bn) 320.3 360.7 405.5 12.4
Net new money
(for the half year in CHF bn) 11555 11.3 20.0 -
Personnel
Number of employees (FTE) 3 560 3 684 3869 5.0
Consolidated balance sheet
Total assets (CHF m) 33601.2 35992.9 41741.6 16.0
Total equity (CHF m) 6439.3 68639 61133 -10.9
BIS Tier 1 ratio 13.8% 17.1% 12.9% -
Moody’s Rating Bank Julius Baer & Co. Ltd.  Aa3 Aa3 Aa3

'Excluding integration and restructuring expenses as well as the amortisation of intangible assets in
connection with the acquisition completed at the end of 2005 (cf. “Origins of Julius Baer” on page 11)
and significant financial events. Including these positions, the net profit for the first half of 2007
amounted to CHF 424.3 million, after CHF 314.0 million for the first half of 2006.

2Net profit/average equity less goodwill

30perating expenses less valuation adjustments, provisions and losses/operating income



30.06.06 ' 31.12.06 ' 30.06.07 Change
{0 31.12.06 in %

Capital structure
Number of shares outstanding 223 256 478 223 256 478 223 256 478 -
Weighted average number of shares 223 256 478 221083934 221257 353 =
Share capital (CHF m) 11.2 11.2 -

Performance of Julius Baer registered share (indexed)
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Ticker symbols
Reuters BAER.VX
Bloomberg BAER VX
Swiss securities number 2 975 865

Listing

SWX Swiss Exchange, part of the Swiss Market Index SMI and
the Swiss Leader Index SLI

Switzerland

30.06.06 ' 31.12.06 '  30.06.07 Change
CHF CHF CHF to 31.12.06 in %

Information per registered share
Book value 28.9 30.8 29.0 -5.8
EPS for the half year (change to H1 2006) 1.81 2.10 2.34 29.4
EPS pro-forma share buy-back 2007 - - 2.48 36.8
Market price 59 67 88 31.0
High price (in the half year) 62 68 98 -
Low price (in the half year) 47 50 68 -
Market capitalisation (CHF m) 11855 14 981 19 624 31.0

'Adjusted for the stock split 2:1 effective 26 April 2007
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“We now want to build on
our success for our next
stage of growth.”

Dear Reader

Julius Baer maintained the momentum generated by our strategic refocusing and
successful integration, and we achieved excellent financial results in the first half
of 2007. Thanks to our exclusive focus on providing value-added solutions to
sophisticated private and institutional clients, we have established ourselves as

a benchmark for innovative wealth management and as an employer of choice.

The success of our strategy as reflected in the further enhanced recognition of

the Julius Baer brand resulted in a strong net new money inflow as well as in the
favourable performance of Julius Baer’s shares. Sustained and profitable growth is a
central prerequisite for us to achieve our ambitions. In the past several months, we
have made significant progress. In addition to improving our position in established
markets and significantly increasing our international Private Banking presence, we
expanded the existing distribution channels and added new ones in Asset Manage-
ment.

Apart from our growth initiatives, we are seeking to improve the delivery of our ori-
gination and distribution skills of investment products to our private banking clients.
As a result we have decided to bring Asset Management Europe and the Wealth
Management Solutions area of the Private Banking division under a single leadership
to create a highly efficient and best-in-class centre of investment excellence to the
benefit of all our clients. This unit will be an operating unit in the Private Bank, but
with a significant focus on third-party and institutional clients. As a first step, we
will transfer Markets, our trading and product-structuring unit from the Asset Man-
agement division, to the Private Banking division, its core client, in the second half
of 2007.



The Group operates its Private Banking and fund distribution business under the
Julius Baer brand and its Asset Management business in the alternative asset and
absolute return space under the GAM brand. This remains a key part of our strategy.
The breadth and quality of our product offering should benefit all our clients, the
private clients of Julius Baer and GAM as well as those of third-party distributors

of our products.

The Julius Baer Group managed a total of CHF 406 billion of client assets at the end
of June 2007. Net profit for the first six months of the year amounted to CHF 518
million, up 28% on a comparable basis (excluding integration and restructuring
expenses, the amortisation of intangible assets and significant financial events).
This earning power enables us to push forward the expansion of the Group.

We are actively managing our capital structure, as demonstrated in mid-June
through the buy-back of 5.47% of our own shares from UBS AG when it sold its
entire stake in Julius Baer. This transaction fully superseded the share buy-back
programme launched at the end of February. However, we announced a multi-year
share buy-back programme running through to the General Meeting of Shareholders
2010 in the amount of approx. CHF 2 billion, representing around 11% of the current
market capitalisation (excluding own shares bought back from UBS AG). The pro-
gramme is planned to be launched in the course of 2008.

We have every reason to approach the future with great confidence. And as we
move forward, we can count on the support of our highly qualified employees, for
whose extraordinary commitment we are grateful. We also thank our clients and
shareholders for their trust in us and look forward to their continuing support in

the future.
? b, QI <
Raymond J. Baer Johannes A. de Gier

Chairman President and Group CEO



Julius Baer in
First Half
2007

The Julius Baer Group has maintained its
considerable momentum during the first
six months of 2007 and achieved solid
results in a good market environment.
The overall profitability of the Group was
further improved in spite of the acceler-
ated growth initiatives. Assets under
management grew by 12% to CHF 406
billion. Net profit* was up by 28% to
CHF 518 million year on year.

Assets under management of the Julius
Baer Group reached CHF 406 billion on
30 June 2007. The increase by CHF 44.8
billion was attributable to healthy net
new money inflows of CHF 20.0 billion as
well as to investment performance of
CHF 29.5 billion and includes the divest-
ments of CHF 4.7 billion in connection
with the sale of Julius Baer Investments
Ltd., London, announced at the begin-
ning of 2007. CHF 153 billion of assets
under management were managed in
Private Banking and CHF 252 billion in
Asset Management.

* cf. footnote to the key figures

Dieter A. Enkelmann, Group CFO

Operating income increased in the first
six months by 17% to CHF 1 634 million
year on year. Results from commission
and service fee activities increased by
15% to CHF 1 312 million thanks to the
higher average assets under management
and thus contributed 80% to operating in-
come. Mainly due to the increased credit
volume with private clients, net interest
income rose by 47% to CHF 143 million.
The higher trading activity helped to
further improve the results from trading
operations from a high level by 6% to
CHF 163 million.

Operating expenses increased by 13% to
CHF 960 million. Personnel expenses, up
by 13% to CHF 685 million, grew slower
than revenues; the higher costs were
mainly due to the year-on-year staff in-
crease by 9% from 3 560 to 3 869 as a re-
sult of the Group’s strong organic growth
and due to higher performance-based
compensation accruals. General expenses
rose by 14% to CHF 254 million. The
Group’s cost/income ratio improved from
60.7% to 57.5%.



“Julius Baer’s policy of returning
any excess capital to our share-
holders as efficiently as possible
remains unchanged.”

Profit before taxes consequently in-
creased by 25% to CHF 675 million, with
Private Banking contributing CHF 260
million and Asset Management CHF 440
million. The result of the Corporate Cen-
tre remained nearly stable at CHF -26
million (CHF -27 million) before taxes.
The pre-tax margin improved from

33.7 to 35.4 basis points.

After deducting taxes of CHF 157 million,
representing a tax rate of 23% (25%), net
profit was up by 28% to CHF 518 million.
The return on equity strongly increased
to 27.9% (23.6%).

The consolidated balance sheet total
grew by 16% to CHF 41.7 billion in the
first half of 2007. As a result of the buy-
back of 5.47% of Julius Baer’s own
shares from UBS and after profit appro-
priation, equity was down by 11% to
CHF 6.1 billion compared with the end of
2006. Julius Baer’s BIS Tier 1 ratio there-
fore declined close to the targeted level
and amounted to 12.9% at mid-year.
Julius Baer’s policy of returning any ex-
cess capital to our shareholders as effi-
ciently as possible remains unchanged
as evidenced by the announcement of a
multi-year share buy-back programme
running through to the General Meeting
of Shareholders 2010 in the amount

of approx. CHF 2 billion, representing
around 11% of the current market capi-
talisation (excluding own shares bought
back from UBS AG). The programme

is planned to be launched in the course
of 2008.

“Excellence” at Julius Baer

Julius Baer is committed to excellence.
This is our most important corporate
value and is therefore at the centre of
our international advertising campaign.
Perceived by the public as a noteworthy
claim, it functions inside the Group as

a guiding principle in everything we do
and serves as a high yardstick against
which we measure ourselves, our prod-
ucts and our services.

The transformation of the client recep-
tion area at the head office in Zurich in
only three months impressively demon-
strates the tangible nature of excellence
at Julius Baer. The formerly austere at-
mosphere has given way to an appeal-
ing and immediately welcoming ambi-
ence. Through a refined combination of
select materials exuding warmth and a
special lighting scheme and flower
arrangement, a sense of privacy and
cosiness has been created that invites
visitors to linger peacefully.

Since its opening on 2 July 2007, this
space, remodelled by the renowned
Parisian interior designer Bruno Moinard,

has been very well received by our

clients. The conceptual foundations
have been set forth as binding guide-
lines for the design of future locations
worldwide - for Group-wide excellence
also in this area.




Private
Banking

Thanks to the successful implementation
of our international growth strategy,
combined with the strong momentum in
our core markets and favourable invest-
ment performance, assets under man-
agement rose by 11% to CHF 153 billion.
In addition to further expanding our
range of products and services, quantita-
tively and qualitatively, we continued to
strengthen our client relationship teams.
Profit before taxes climbed by 24% year
on year to CHF 260 million.

Julius Baer Private Banking managed
CHF 153 billion of assets at the end of
June 2007. The growth of existing client
relationships and the large number of
new relationships resulted in a net new
money inflow of CHF 5.3 billion. The
favourable financial market conditions
and the use of innovative investment
products yielded investment perform-
ance of CHF 9.4 billion.

The division’s operating income rose by
16% to CHF 677 million year on year as
a result of higher fee and commission in-
come due to the increased asset base,
the favourable market environment and
the enlarged credit volume. The rapid
build-up of our international presence
and the related staff additions led to an
increase of operating expenses by 11%

Alex W. Widmer, CEO Private Banking

“Our distinctive offering
appeals to both existing and

new clients.”

to CHF 416 million. All in all, the div-
ision’s profit before taxes rose by 24% to
CHF 260 million year on year. The pre-
tax margin increased from 33.6 to 35.7
basis points while the cost/income ratio
improved from 63.6% to 61.3%.

In good favour with our clients

Over the past months, we continued to
rapidly drive forward the expansion of
Julius Baer Private Banking, both geo-
graphically and with respect to our dis-
tinctive product and service offering. At
the Singapore branch, which meanwhile
has been upgraded to a wholesale bank
license, we largely completed setting
up the IT and product platforms. In our
home market Switzerland, we followed
up the launch of the Crans-Montana
branch at the start of the year with a
branch office in Zug. A number of other
domestic and international locations are
at an advanced stage of development
(cf. page 15).



In order to facilitate this growth as well
as to strengthen existing teams, we
were able, as an employer of choice, to
enlarge our base of senior relationship
managers and product specialists by

an additional 13% to 513. Parallel to ex-
panding the business, we launched vari-
ous projects to optimise existing work-
flows and reinforce our commitment to
outstanding service quality. By drawing
on the expertise and support of GAM, we
successfully met the growing demand for

absolute return-oriented products. At the
same time, the targeted expansion of
our product range was well received, e.g.
the innovative Julius Baer Black Sea Fund
and regional real estate funds and man-
dates. To make more effective use of
trading and product competence, which
focuses directly on the needs of our
private clients, the Markets unit will be
transferred from the Asset Management
division to the Private Banking division

in the second half of 2007.

Private Banking division H12006 H22006 H12007 Change Change
CHFm CHF m CHFm  toH12006  toH12006in%
Income statement
Operating income 585.5 582.3 676.5 91.0 15.5
Operating expenses 376.1 370.2 416.4 40.3 10.7
Profit before taxes of division 209.4 212.1 260.1 50.7 24.2
Cost/income ratio 63.6% 62.9% 61.3% - -
Assets under management
(CHF bn, change to 31.12.06) 123.2 138.1 152.8 14.7 10.7
change through net new money 1.3 4.6 583 - -
1.1% 3.7% 3.8% - -
change through market appreciation -0.0 10.3 9.4 - -
0.0% 8.4% 6.8% - -
Average assets under management
(CHF bn, change to 31.12.06) 124.8 130.1 145.6 15.5 11.9
Gross margin (bp) 93.8 89.5 92.9 = =
Pre-tax margin (bp) 33.6 32.6 35.7 - -
Number of employees (FTE) 2118 2 187 2 334 216 10.2

Excluding integration and restructuring expenses as well as the amortisation of intangible assets, in connection with the
acquisition completed at the end of 2005 (cf. “Origins of Julius Baer” on page 11) and significant financial events. Including
these positions, the division’s profit before taxes for the first half of 2007 amounted to CHF 215.1 million, after

CHF 169.6 million for the first half of 2006.




Asset
Management

As a result of continued solid investment
performance, an expanding product
range and successful ongoing expansion
of the distribution channels, all of the
business areas within the division -
GAM, and Julius Baer Asset Management
USA and Europe - contributed to the
healthy 13% increase in assets under
management to CHF 252 billion. Coupled
with stable return on assets and con-
trolled expense growth, the division’s
profit before taxes rose by 23% year on
year to CHF 440 million.

The Asset Management division managed
CHF 252 billion of assets at the end of
June, including the reduction of CHF 4.7
billion related to the previously an-
nounced divestment of the Julius Baer
Fixed Income unit in London (JBIL). The
increase by CHF 29.8 billion comprises
CHF 19.8 billion from investment per-
formance and robust net new money in-
flows of CHF 14.7 billion.

The higher assets under management
resulted in an increase in the division’s
operating income by 19% year on year
to CHF 906 million. As a result of the
strong growth momentum, higher per-
formance-related compensation accruals

-
David M. Solo, CEO Asset Management

and investment activity to broaden the
product and distribution platform, operat-
ing expenses were up by 16% to CHF 466
million. Overall, the division’s profit before
taxes climbed by 23% to CHF 440 million
year on year. The cost/income ratio
improved to 51.0% from the first half of
2006.

“We strive to meet and exceed
the performance and service
expectations of our clients.”

Broad business expansion

GAM managed CHF 93 billion of assets at
mid-year. Against a backdrop of continu-
ing strong inflows into fund of hedge funds
and alternative investments generally, we
further expanded our institutional distribu-
tion capabilities globally while also continu-
ing our successful cooperation with Julius
Baer Private Banking. GAM continues to
expand its range of onshore, custom insti-
tutional and structured products to better
serve each target market segment.



Exceptional asset growth was recorded
in the US asset management business,
driven by the strong performance of the
international equity funds and mandates
as well as by the resulting significant
new money inflows. Assets under man-
agement amounted to CHF 84 billion by
the end of June. Significant investments
are in progress to meaningfully expand
the product range into the attractive US
equity, US core fixed income and Central
European private equity areas.

The fund business in Europe recorded
healthy net new money inflows on the
whole, managing CHF 75 billion of assets

by mid-year. The private label fund and
institutional businesses led this growth.
Parallel to the improved performance of
the core equity and fixed income prod-
ucts, a number of innovative equity and
real estate funds were launched with
positive client response.

The transformation of Markets into a
trading and product-structuring unit that
focuses primarily on the needs of the pri-
vate clients of the Group was concluded
successfully, with the exceptional per-
formance validating the focused busi-
ness model.

Asset Management division H1 2006 H2 2006 H1 2007 Change Change
CHFm CHFm CHFm  toH12006  toH12006in%
Income statement
Operating income 759.8 814.6 906.1 146.3 19.3
Operating expenses 400.9 409.9 465.9 65.0 16.2
Profit before taxes of division 358.9 404.7 440.2 81.3 22.7
Cost/income ratio 52.3% 49.9% 51.0% - -
Assets under management
(CHF bn, change to 31.12.06) 197.1 222.6 252.3 29.8 13.4
change through divestment - - -4.7 - -
- - -2.1% - -
change through net new money 14.2 6.7 14.7 - -
7.8% 3.4% 6.6% - -
change through market appreciation 0.8 18.7 19.8 - -
0.4% 9.5% 8.9% - -
Average assets under management
(CHF bn, change to 31.12.06) 196.5 209.2 235.8 26.6 12.7
Gross margin (bp) 77.3 77.9 76.8 - -
Gross margin ex performance fees (bp) 77.0 70.8 76.1 - -
Pre-tax margin (bp) 36.5 38.7 7.8 - -
Number of employees (FTE) 1304 1357 1378 74 5.7

Excluding integration and restructuring expenses as well as the amortisation of intangible assets in connection with the
acquisition completed at the end of 2005 (cf. “Origins of Julius Baer” on page 11) and significant financial events. Including
these positions, the division’s profit before taxes for the first half of 2007 amounted to CHF 389.7 million, after

CHF 304.2 million for the first half of 2006.




Julius Baer
the Company

The Julius Baer Group is the leading dedi-
cated wealth manager in Switzerland.
Our singular focus on wealth manage-
ment for sophisticated private and insti-
tutional investors is combined with a
very straightforward organisational
model. By concentrating activities on
only two divisions, Private Banking and
Asset Management, we achieve an ex-
ceptional level of client focus.

Julius Baer Private Banking is one of the
world’s leading private banks. Our client
relationships are built on partnership,
continuity and mutual trust. Comprehen-
sive advice and experienced relationship
managers come together to deliver indi-
vidual solutions to our sophisticated
clientele. Our experts in various loca-
tions all over the world ensure proximity

Board of Directors

Chairman: Raymond J. Baer

to our multinational clients. To make cer-
tain that contact with our clients is based
on optimal linguistic and cultural localisa-
tion, the division is organised according to
geographic markets. These teams are sup-
ported by the universally accessible spe-
cialist unit Wealth Management Services
as well as by the trading and product-
structuring unit Markets.

The Asset Management division comprises
the asset management specialists GAM
and Julius Baer Asset Management in the
USA and Europe. Together they offer our
international, very diverse private, inter-
mediary and institutional clients a broad
range of leading investment products and
solutions, ranging from traditional invest-
ment funds distributed under the Julius
Baer brand in all major categories, to al-
ternative, absolute return-oriented invest-
ments and highly specialised structured
products or portable alpha-oriented prod-
ucts of GAM.

The organisational structure of the Group
fulfils all the demands of modern corpor-
ate governance as well as the require-
ments of efficient management. The divi-
sions receive support in the areas of
business strategy, financial controlling,

Vice Chairman: Georges Gagnebin

Group Executive Board

President and Group CEO

Johannes A. de Gier

CEO Asset Management
David M. Solo

CEO Private Banking
Alex W. Widmer

Corporate Centre

Group CFO
Dieter A. Enkelmann



risk management and Group communica-
tions from the Corporate Centre, which
in turn has a close functional relationship
with the Group Executive Board. This
four-member body, headed by the Group
CEOQ, has vast and profound management
experience in the international financial
services industry.

More than 3 800 employees are available
around the clock to serve our clientele.
They manage and monitor the assets
placed in our care, analyse the financial
markets and world events, identify
trends, and devise innovative investment
strategies and products based on these
insights. They endeavour to understand
their clients’ financial needs as well as
their private and cultural considerations.
There is no substitute for being in close
contact with clients. We are at over 30
locations worldwide (cf. page 14) and
wherever our clients need us to be.

Julius Baer is also one of the leading
publicly traded financial companies in
Switzerland. The core companies of the
Group are Bank Julius Baer & Co. Ltd.
and GAM Holding Ltd., both headquar-
tered in Zurich. The Group’s companies

operate under the holding company Julius

Baer Holding Ltd., whose registered
shares are listed on the SWX Swiss Ex-
change (see also overleaf). The shares
of Julius Baer Holding Ltd. form part of
the Swiss Leader Index launched in mid-
2007. Already since 2000, they have
been a component of the Swiss Market
Index (SMI), which consists of the blue-
chip companies traded on the SWX. The
market capitalisation as of 30 June 2007
was CHF 19.6 billion.

Origins of Julius Baer

From the beginning of the company in the nine-
teenth century, its development has been driven by
an entrepreneurial spirit, cultural openness and an
intimate understanding of its clients’ needs. This
timeless business approach is reflected in the en-
during motto of Julius Baer, the founder and name-
sake of the Group: “If contact between people is
based on trust and absolute integrity, then it is of
benefit for both sides.”

The Group emerged in its current form at the end of
2005 as a result of the merger of four private banks
and the specialist asset manager GAM within the

framework of Julius Baer Holding Ltd. The result is

exceptional, combining a broad-based private bank-
ing presence with a leading position in several spe-
cialised and high value-added sectors of the asset
management industry.




Moody’s rating

Moody’s assigns an Aa3 long-term obli-
gations and B- bank financial strength
rating to Bank Julius Baer & Co. Ltd., to-
gether with the highest possible rating
for short-term debt, Prime-1. All ratings
have a stable outlook.

In its assignment, the rating agency de-
rives the ratings from the bank’s

well-established, enlarged franchise in
Swiss and German onshore and inter-
national offshore private banking and
wealth management;

conservative risk appetite and sophis-
ticated risk management capabilities;
moderate business risk and solid fi-
nancial profile, including strong eco-
nomic and regulatory capitalisation,
sound asset quality and robust liquid-
ity;

strong generation of operating cash
flow;

relatively strong strategic position
compared to other Swiss private
banks, due to sheer size, geographical
footprint and financial strength and
cash flow.

Selected Swiss Wealth Managers

Moody’s Global Bank Ratings Switzerland

Long-term Short-term Bank Financial
Ratings Ratings Strength Rating

UBS Aaa P-1 B+
CS Group' Aa1l P-1 B
Julius Baer? Aa3 P-1 B-
EFG International® A2 P-1 C+
Rothschild* (rated by Fitch) A1 F1 -
Sarasin - - -
Société Bancaire Privée - = =
Vontobel - - -

Source: Moody’s Bank Credit Research, Weekly Ratings List, 2 July
2007. Moody’s Rating Definitions are available at www.moodys.com.

Ratings assigned to 'Credit Suisse, “Bank Julius Baer & Co. Ltd.,
3EFG Bank, *N M Rothschild & Sons

“Julius Baer Group positions itself as the
third-largest Swiss player after UBS and
Credit Suisse by client assets. In an indus-
try where larger players not only achieve
better operating leverage, but also provide
greater client appeal with their stronger
brands and broader product and executive
capabilities, Moody’s acknowledges that
the enlarged Julius Baer Group should
have greater operational agility than other
mid-sized independent private banks to
deliver greater value at lower cost.”

Swiss Wealth Managers: Assets under Management 2006
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(a) Including assets under management of announced mergers




“Notwithstanding the benefit of a larger
AuM base, Moody’s believes that a key
rating factor for the Bank remains its
long-term capacity to sustain high net
new money inflows. [...] Overall, irrespec-
tive of the volatility shown in the past,
Bank Julius Baer’s risk-weighted recur-
ring earnings power compares favourably
to other private banks.” (Moody’s Bank
Credit Report, Dec. 2006)

“The Banker Top 1000” ranking

In its annual assessment published in
July, the renowned magazine The Banker
ranks the world’s thousand biggest
banks for their financial strength and
business performance. In the individual

country ranking compiled in 2007, which
lists 34 Swiss banks, Julius Baer ranked
number ten by BIS Tier 1 ratio.

Compared to its Swiss peers, Julius Baer
is number one in as many as three cate-
gories, namely “Real profits growth”,
“Return on assets” and “Profits on aver-
age capital”. In the separate top-25 sec-
tion “Best profit on capital”, Julius Baer
ranks 18 worldwide.

SWX Swiss Exchange: Swiss Market Index (SMI)

Index Weight
Pos. No. Company/Security 29 June 2007 Industry
1 NESTLE 16.56 Consumer goods
2 NOVARTIS N 16.04 Health care
3 ROCHE GS 13.54 Health care
4 UBS N 13.00 Financials
5 CS GROUP N 8.41 Financials
6 ABB LTD N 5.39 Industrials
7 ZURICH FINANCIAL N 4.87 Financials
8 SWISS RE N 3.72 Financials
9 RICHEMONT 4.40 Consumer goods
10 HOLCIM N 2.41 Industrials
11 SYNGENTA N 2.06 Basic materials
12 JULIUS BAER N 1.38 Financials
13 ADECCO N 1.04 Industrials
14 SWATCH GROUP | 1.00 Consumer goods
15 SWISS LIFE HOLDING N 0.97 Financials
16 NOBEL BIOCARE | 0.94 Health care
17 SWISSCOM N 0.77 Telecommunications
18 SGS N 0.77 Industrials
19 SYNTHES N 0.76 Health care
20 GIVAUDAN N 0.68 Basic materials
21 BALOISE N 0.59 Financials
22 CIBASC N 0.49 Basic materials
23 LONZA N 0.48 Basic materials
24 CLARIANT N 0.41 Basic materials
25 SWATCH GROUP N 0.33 Consumer goods

Source: SWX Swiss Exchange




Contacts

Julius Baer Julius Baer
Private Banking Asset Management GAM
Europe Switzerland
1 Zurich (Head office) +4158 888 1111 +4158 8885820 +41 44 388 3030
7 Basle +4158 889 8258
3 Berne +41 58 889 5555
4 Crans-Montana +4158 889 7001
5 Geneva +41 58 885 3838 +41 58 889 6509
6 Lausanne +41 58 889 3460
7 Lucerne +4158 889 7907
8 Lugano +41588858111
9 Sion +4158 889 3810
10 Zug +4158 889 7800
Austria
11 Vienna +43 15357202 10 +4158 888 4015
Channel Islands
12 Guernsey +44 148 170 2701
France
13 Paris +33 153439058
Germany
14 Berlin +49 30 22 65 60
15 Duesseldorf +49 21156940 200
16 Frankfurt +49 69 90743 522 +49 69 90743 530
17 Hamburg +49 40 570064 400
18 Stuttgart +49 71128470700
Great Britain
19 London +44 207 166 8100 +44 207 493 9990
Ireland
20 Dublin +353 1 609 3900
Isle of Man
21 Douglas +44 1624 632632
Italy
22 Milan +39 2433315 111 +39 2433315 111
Luxembourg
23 Luxembourg +352 2648 4425
Americas USA
24 Los Angeles +1310 282 0200
25 New York +1212 297 3600 +1212 407 4600
Argentina
726 Buenos Aires +54 1152720 820
Bahamas
27 Nassau +1242 394 9100
Bermuda
28 Hamilton +1441 295 5825
Canada
29 Toronto +1416 862 2237
Cayman Islands
30 Grand Cayman +1345 914 4551 +1345949 7212
Asia/ Hong Kong
Pacific 31 Hong Kong +852 2899 4788 +852 2978 8677 +852 2978 8566
Japan
32 Tokyo +8135219 8800
Singapore
33 Singapore +65 6827 1888
Middle United
East/Africa Arab Emirates
34 Dubai +9714 3300551









